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DISCLAIMER: This presentation has been prepared by Juva Life, Inc. (“Juva Life ” or the “Company”). It does not purport to contain all the information that a prospective investor may require in connection with 
any potential investment in the Company. You should not treat the contents of this presentation, or any information provided in connection with it, as financial advice, financial product advice or advice relat-
ing to legal, taxation or investment matters. This presentation does not include all available information in relation to the business, operations, affairs, financial position or prospects of the Company. No repre-
sentation or warranty (whether express or implied) is made by the Company or any of its shareholders, directors, officers, advisers, agents or employees as to the accuracy, completeness or reasonableness of 
the information, statements, opinions or matters (express or implied) arising out of, contained in or derived from this presentation or provided in connection with it, or any omission from this presentation, nor 
as to the attainability of any estimates, forecasts or projections set out in this presentation. This presentation is provided expressly on the basis that you will carry out your own independent inquiries into the 
matters contained in the presentation and make your own independent decisions about the business, operations, affairs, financial position or prospects of the Company. The Company reserves the right to 
update, amend or supplement the information contained in this presentation at any time in its absolute discretion (without incurring any obligation to do so) without any obligation to advise you of any such 
update, amendment or supplement. The delivery of this presentation shall not, under any circumstance, create any implication that there has been no change in the business, operations, affairs, financial 
position or prospects of the Company or that information contained herein is correct after the date of this presentation. Neither the Company nor any of its shareholders, directors, officers, advisors, agents 
or employees take any responsibility for, or will accept any liability whether direct or indirect, express or implied, contractual, tortuous, statutory or otherwise, in respect of the accuracy or completeness of the 
information contained in this presentation, for any errors, omissions or misstatements in or from this presentation or for any loss howsoever arising from the use of this presentation. Any such responsibility 
or liability is, to the maximum extent permitted by law, expressly disclaimed and excluded. This presentation does not constitute, or form part of, any offer or invitation to sell or issue, or any solicitation of any 
offer to subscribe for or purchase, any securities of the Company, nor shall it form the basis of or be relied upon in connection with, or act as any inducement to enter into, any contract or commitment what-
soever with respect to such securities. Under no circumstances should this presentation be construed as a prospectus, advertisement or public offering of securities. Offers to sell, or the solicitations of offers 
to purchase, any security can only be made through official offering documents that contain important information about risks, fees and expenses. FUTURE MATTERS: This presentation contains reference 
to certain intentions, expectations, future plans, strategy and prospects of the Company. Those intentions, expectations, future plans, strategies and prospects may or may not be achieved. They are based on 
certain assumptions, which may not be met or on which views may differ and may be affected by known and unknown risks. The performance and operations of the Company may be influenced by a num-
ber of factors, many of which are outside the control of the Company. No representation or warranty, express or implied, is made by the Company, or any of its shareholders, directors, officers, advisers, agents 
or employees that any intentions, expectations or plans will be achieved either totally or partially or that any particular rate of return will be achieved. Given the risks and uncertainties that may cause the 
Company’s actual future results, performance or achievements to be materially different from those expected, planned or intended, you should not place undue reliance on these intentions, expectations, 
future plans, strategies and prospects. The Company does not represent or warrant that the actual results, performance or achievements will be as intended, expected or planned. All information contained 
in this presentation is provided as of the date of the presentation and is subject to change without notice. Neither Juva Life, nor any other person undertakes any obligation to update or revise publicly any 
of the forward-looking statements set out herein, whether as a result of new information, future events or otherwise, except as required by law. This presentation shall not constitute an offer to sell or the 
solicitation of an offer to sell or the solicitation of an offer to buy any securities of Juva Life, nor shall there be any sale of securities in any jurisdiction in which such offer, solicitation or sale would be unlawful 
prior to registration or qualification under the securities laws of any such jurisdiction. This is presented as a source of information and not an investment recommendation. CONFIDENTIALITY: Your receipt of 
this presentation constitutes your agreement, on behalf of yourself and your representatives, to maintain the confidentiality of the information contained in this presentation. Other than upon prior approval 
by the Company, any reproduction or distribution of this presentation in whole or in part, any disclosure of its contents or any use of any information contained in this presentation for any purpose is strictly 
prohibited. THIS DOCUMENT AND THE INFORMATION AVAILABLE HEREIN ARE NOT INTENDED TO PROVIDE YOU WITH ANY FINANCIAL, ACCOUNTING, TAX OR LEGAL ADVICE.
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A  N E W  T Y P E 
O F  C A N N A B I S 

C O M P A N Y

DEVELOPING EVIDENCE-BASED 
CANNABIS PRODUCTS FOR 
SERIOUS MEDICAL CONDITIONS
1. Identification - A novel chemistry platform to identify 

formulations that work together effectively
2. Validation - An evidence-based clinical development 

platform coupled to modern data science tools
3. Productization - Targeting unmet medical need span-

ning consumer and pharmaceutical categories
4. Commercialization - A vertically integrated system to 

enable efficient unlocking of value

ADDRESSING THE MARKET 
AWARENESS OF CANNABIS
• Consumer and investors are aware of the 
 potential of cannabis
• States and the federal government are 
 easing regulations
• This translates into increased demand for 
 evidence-based products
• Coupled to a modern learning strategy, a durable 

natural-products company can be built
• By focusing on consumer needs, we reduce 
 discovery and development cost
• Revenue generated through sales proprietary 

products, licensing and partnering with Pharma

FOUNDED BY PIONEERS IN 
THE SCIENCE OF CANNABIS
• Interdisciplinary team of 
 scientists and physicians
• Expertise in the use of cannabis 
 to reduce development and 
 discovery risk
• Expertise in the business of 
 cannabis to reduce commercial risk 
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K N O W I N G  M O R E  F E E L S  B E T T E R
Committed to offering people the relief that comes from feeling in control of their 

health, Juva Life aims to offer people, along with their care providers, the ability to bet-

ter understand how best to get and stay healthy. 

MARKET OPPORTUNITY
The current state of healthcare is not working for millions of people. At the foundation of the 
issue is an inefficient life science ecosystem. Juva Life is well-positioned to create a novel 
technology platform founded on an efficient clinical development pathway.
The Juva Life process is designed to lower risk, costs and time to validate breakthrough 
therapeutics in the precision cannabis marketplace that shows tremendous promise 
for generating early revenue. This makes Juva Life an attractive candidate for acquisition 
by Pharma companies. 

CANNABIS HAS A KEY ROLE TO PLAY IN HELPING TO IMPROVE HEALTH
Juva Life is well-positioning to overcome the lack of working knowledge and standard practice 
in the pharmacology of cannabis.
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E X E C U T I V E  L E A D E R S H I P 

Doug brings a passion for the cannabis 
industry as a medicinal means to helping 
people feel better. He has worked across 
a range of verticals and brought multiple 
new businesses to life. Valley Grown 
Enterprises, Lux Wellness, and Medmar 
Healing Center, to name a few, have cre-
ated tangible value for both consumers 
and investors alike. His work co-founding 
BAS Research led to it being granted the 
first California license, issued by the City 
of Berkeley in 2016, for medical cannabis 
manufacturing and research. Doug is 
a founding Board Member of Citizens 
Coalition for Patient Care, and a founding 
member of the California Cannabis 
Industry Association.

A finance professional with over ten 
years of leadership experience in audit, 
corporate finance, financial reporting, 
and operations management. Mat has 
extensive experience as a CFO for Cana-
dian public companies.

Neil has spent more than two decades 
in senior leadership positions in the hos-
pitality and cannabis industries. Under 
his leadership, Elemental Wellness grew 
from $4M to $20M in four years.

Kari has more than 25 years of expe-
rience working with rapidly growing 
start-up operations as an accountant 
and Chief Financial Officer. She has 
extensive experience in entrepreneurial 
environments, providing guidance in all 
key business areas including business 
plan development, capital raising, stra-
tegic planning and forecasting, human 
resources, legal compliance, account-
ing and finance. Kari has international 
experience including the establishment 
and governance of branches and sub-
sidiaries. She also has deep knowledge 
of mergers and acquisitions, having 
managed due diligence and the sale side 
of five privately held companies.

Sanjeev has an extensive track record 
of discovering and developing pharma-
ceutical drug candidates. Prior to joining 
Juva, he served as Director of Oncology 
Discovery Chemistry for Bristol-Myers 
Squibb, a global biopharma company, 
where he successfully discovered and 
developed novel classes of cancer thera-
peutics. In his career spanning 25 years, 
Sanjeev has focused on oncology and im-
muno-oncology research and held R&D 
leadership roles in several biopharma-
ceutical companies. He earned his Ph.D. 
in Organic Chemistry/Natural products at 
the University of Arizona and completed 
his postdoctoral training in Medicinal 
Chemistry at the University of Kansas. 
Sanjeev is co-inventor of 45 patents, 
has co-authored over 40 peer-reviewed 
papers and has presented his work at 
numerous international conferences.

Founder, CEO and Chairman Chief Financial Officer Chief Operations Officer Director, VP of Finance 
& Administration VP of Chemistry

DOUG CHLOUPEK MAT LEE NEIL RUDITSKY KARI GOTHIE SANJEEV GANGWAR, 
PH.D
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M E D I C A L / S C I E N C E  A D V I S O R S

Guy Miller, MD, Ph.D. directs our science 
advisory board. In this capacity, he is re-
sponsible for synthesizing our business 
and technical strategy into a cohered R/D 
plan, and working with our internal team 
and external experts to drive corporate 
objectives. Dr. Miller holds both a Ph.D. 
in chemistry and an MD, completing his 
training at the University of Chicago and 
Johns Hopkins School of Medicine. He is 
currently the founder and CEO of Emerja 
Corporation, chairman of the board of 
directors, Pneumico, Inc. and an adjunct 
faculty member at Johns Hopkins School 
of Medicine, Department of Anesthe-
siology and Critical Care Medicine. He 
possesses broad expertise in natural 
products pharmacology, drug develop-
ment, and innovation.

Dr. Beitsch held numerous positions in 
national surgical societies including the 
American Society of Breast Surgeons 
where he served as President of the 
Society from 2013-14. He has served on 
the Executive Committee of the Society 
of Surgical Oncology, General Surgical 
Oncology Committee of the American 
Board of Surgery and was a National 
Ultrasound Faculty for the American 
College of Surgeons. Actively involved in 
breast cancer and melanoma research, 
Dr. Beitsch has given numerous national 
and international presentations and has 
major articles in peer-reviewed medical 
journals.

A leading researcher, educator and can-
cer surgeon, Dr. Whitworth completed 
his fellowship at the M.D. Anderson Can-
cer Center. He is a principal Investigator 
for numerous NCI and industry clinical 
trials.

Dr. Lo is a top Pain Management special-
ist whose practice is respected and rec-
ognized for leading the way in effective 
pain management. Formerly, Dr. Lo was 
an Assistant Clinical Professor of Anes-
thesiology at University of California, San 
Francisco. Currently he owns and manag-
es comprehensive multidisciplinary pain 
management clinics throughout the Bay 
Area, specializing in non-opiate pain 
management.

Mary Kay spent her early years working 
in business and product development 
before moving into research for a 
series of early stage medical device and 
diagnostic companies. Her research reg-
istries were key to demonstrating tech-
nology impact and value that resulted in 
acquisitions equaling 1.5 billion dollars. 
In addition, she designed and launched 
the Radiosurgery Society (RSS) research 
registry which topped a record-breaking 
enrollment of 20,000 patients late in 
2017. An active community volunteer, 
MK is an advocate for cancer patients 
and caregivers via a number of  organi-
zations.

Director & Chairman, 
Clinical Advisory Board

Chairman, Science 
Advisory Board

Medical Advisor Research Advisor Medical Advisor
Research Administrator

RAKESH R. PATEL, MD GUY MILLER, MD, PH.D. PETER BEITSCH, MD PAT WHITWORTH, MD JUSTIN LO, MD MARY KAY “MK” 
HARDWICK

A renowned Oncologist and clinical 
researcher in the San Francisco Bay Area, 
with over 150 worldwide lectures and 
100 publications to-date, Dr. Patel is also 
a seasoned entrepreneur with multiple 
healthcare start-ups. He is currently 
practicing in the Bay Area with Precision 
Cancer Specialists Medical Group.
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MANUFACTURING
Juva Manufacturing will create 

Juva Life’s in-house brands as well 

as white label products for other 

licensed recreational and medical 

cannabis companies. 

CULTIVATION
Juva Cultivation will focus on the 

production of high-quality cannabis for Juva Life’s 

proprietary lines of top-shelf flower and manufac-

tured products. As part of a fully vertically-integrated 

company, Juva Cultivation will cultivate, process and 

package cannabis for white-labeled lines for other 

licensed California companies.

DISTRIBUTION
Juva Distribution will 

distribute Juva Life’s in-house 

brands as well as products 

from other licensed cannabis 

companies.

S E R V I C E S
At Juva Life, our facilities are strategically located to fill in the gaps of service around the San Francisco Bay Area. 

With plans for statewide and global expansion, these facilities will operate in unison to fulfill our mission of conducting 
research-based patient investigations for our proprietary formulations that seek to alleviate specific medical conditions.
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RESEARCH
Juva Research is Juva Life’s 

therapeutics division which will 

be involved in medicinal 

cannabis-based product research. 

Using IRB-approved longitudinal 

registry studies and their collection 

of real-world data with patient-

reported and clinical 

outcomes, Juva Research will 

develop a wide range of pharmacy- 

grade cannabis products that are 

consistent, rigorously-tested and 

meticulously formulated.

DELIVERY
Juva Delivery is a network of cannabis delivery 

companies that service the San Francisco Bay Area 

and other cities within the State of California. The 

company’s Redwood City location opened in late 

January 2020 and Juva Delivery in Stockton, CA 

successfully launched in October 2020, strategical-

ly expanding the service area. Juva Delivery offers 

a broad array of the best, most trusted, lab-tested 

products – from flower, pre-rolls and health-con-

scious edibles, to tinctures, creams, transdermal 

patches, and so much more. 
•

BCC license numbers:

C9-0000289-LIC  •  C9-0000355-LIC

RETAIL
Juva Retail is a network of retail 

cannabis facilities that will serve the 

San Francisco Bay Area and other cities 

within the State of California.
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O V E R V I E W

SHORT TERM REVENUE OPPORTUNITIES

• Cannabis Delivery & Dispensary 

 - Current Locations in CA Silicon and Central Valleys

 - Aggressive Expansion Strategy To Fill 

  Underserved Markets Throughout CA

• Multiple Service Operations Coming Online

 - State-of-the-Art Manufacturing Facilities For 

  White Label and In-House Brands

 - Cultivation Facilities With Estimated Production 

  of 860 lbs. Cannabis flower/Mo. 

 - IRB-approved Research Systems For 

  Development of Essential Products 

LONG TERM STRATEGY

• Intellectual Property - For proprietary formulations,

 research, technology and improvements

• Brand Value - Continue investment in positioning 

 Juva Life’s industry leadership role

• Service Line Value - Continued growth in revenue 

 from Manufacturing, Cultivation and Research

• Leading Cannabis Retailer - Franchise model 

 for expansion throughout CA
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2020 2021

Redwood City: 
Delivery 
Operations 
Begin

Stockton:
Occupancy

Approved For
Delivery

Stockton: 
Occupancy 
Approved For 
Cultivation

 
Hayward:

Phase 1
Construction

Plans
Submission

 Hayward:
Phase 1

Construction
Begins  

Stockton: 
CA State 
BCC 
Distribution 
License
Issued

 
Hayward: 
Phase 2 
Construction 
Plans Submission

 
Redwood City: 
Begin Storefront 
Construction

Hayward: 
Lab Occupancy 
& Operations 
Commence  

Hayward: 
Full Occupancy

 
Hayward: 
Full Operation

 
Stockton:

CA State BCC
Delivery License

Issued

 
Stockton: 

Delivery 
Operations 
Commence

 
Redwood City: 

Obtained Option 
To Lease 

Storefront Space

 
Stockton:

Stockton cultivation
license issue and
first crop planted

 
Stockton: 
Distribution 
Operations 
Commence
- First Harvest

 
Stockton: 
Full Occupancy 
Approval

 
Redwood City: 
Receive 
Storefront 
Occupancy

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

F A C I L I T I E S  T I M E L I N E
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C O R P O R A T E  T I M E L I N E

2020 2021

Western 
IRB Approval 
for Research 
Registry

Canadian IPO - CSE - JUVA
USA IPO  - OTC - JUVAF
German IPO - FWB - 4VV

Finalize 
Electronic 
Patient 
Database

- Onboard First Patient

*Evaluate 
  First Set of 
  Data from 

  THC & CBD 
  Registry 
  Patients*

*Expected First 
 Round of Juva 
 Products Based 
 on Registry Data*

Closed
REG A 
financing

Hired VP
of Chemistry 
from 
Bristol-Myers 
Squibb

- Received First 
   Batch of 3 Juva 
   CBD Formulations 
   to Provide to Patients 

* Submit to 
  W IRB for 
  2nd Research 
  Registry*

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC

*First registry 
  completion*
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T H A N K  Y O U
J U V A  L I F E ,  I N C .

I N Q U I R I E S @ J U V A L I F E . C O M

8 3 3 . 3 3 3 . J U V A  ( 5 8 8 2 )

LIFE

C S E :  J U V A          O T C :  J U V A F          F W B :  4 V V


